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(a) What is a Research Problem ? Explain the process 10
of Formulation of a Research Problem.

(b) What is a Research Hypothesis and its types ? 10
Do all Researches require Hypotheses Formulation?
Explain.

OR
Explain in detail the marketing Information System and 20

Its Importance in Marketing Research.

What is a Research Design ? Explain the Features of a 20

good research design and Describe some of the important
research designs used in Social Sciences like Marketing
Research.

OR
What is a Questionnaire ? What are the Characteristics 20

of a/an Sound/Ideal Questionnaire ? Explain the Questionnaire
Design Procedure.

(a) What is Scaling ? Describe various Scaling 7.5
Techniques used in Marketing Research.

(b) Explain the Steps Involved in writing a Research 7.5

Report.
OR
Explain the Techniques of Univariate and Multivariate 15
Data Analysis in brief.
Explain the Meaning, Importance and the Process of 15

Sales Forecasting and discuss the Criteria of a Good
Forecasting Method.

OR
Describe the Status, Organisation and Recent 15

Developments in Marketing Research in India.
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